
THERE’S A PLACE FOR YOUR
COMPANY AND ITS PROCESSES
IN THE METAVERSE
11 KEY IDEAS TO UNDERSTAND WHY 
NOW IS THE RIGHT TIME.2022



At La Frontera VR, we have been developing
virtual environments since 2017, creating top-
quality Virtual Reality projects for a large
number of companies.

Thus far, only the early adopters have explored
the endless possibilities of these fascinating
projects.

Today, for a number of reasons we are going to
explain below, the Metaverse is open to YOUR
company. And we’re going to prove to you that
it’s not just a fad, but rather an excellent
investment.
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FOUR PILLARS
 

FIT PRICE ROI CSR
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B2B

THE PERFECT FIT
FOR THE
CORPORATE
WORLD



It has NOW become realistic for
B2B environments to adopt VR.

Component and visor miniaturization
5G connectivity speed
Cloud computing capacity
Secure transactions, thanks to blockchain

Projects can be scaled within companies thanks to:

THE PERFECT FIT FOR THE CORPORATE WORLD
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PRECIO

PRICE



The price of devices is no
longer a barrier.

The price of devices has gone down significantly: an Oculus
Quest 2 headset, which cost €3,000 only two years ago,
now costs around €350.

PRICE
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We are entering a new phase
in terms of development.

App development is more accessible thanks to the
creation of frameworks and specialized equipment and the
emergence of companies like La Frontera VR.

PRICE
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Servers.

Infrastructure maintenance costs (servers and related
cloud services) are based on pay-per-use models.

PRICE
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Strong commitment from
leading companies.

Large technological companies, such as Meta, Microsoft,
Apple, Nvidia, etc., are strongly committed to developing
an ecosystem that enables the integration of the
Metaverse in the B2C and C2C environments. 
This is bound to lead to a constant reduction in hardware,
software and service prices.

PRICE
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ROI

ROI
The return on investment is
easy to calculate: reduce
costs or increase sales



Savings in time and travel
costs.

Travelling is no longer required. You can teleport from
wherever you are to the virtual application, where you can
receive training, show your product range or meet with
clients and co-workers simultaneously. 

All this in a second, and with no need for physical
transportation. 

Additionally, and just like in the physical world, as many
people as necessary can join you in the virtual world. An
instructor and multiple students. A salesperson and
multiple clients. Several speakers and multiple
participants. 

ROI
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Savings in inventory costs. 

Your salesforce and retailers won’t need to have in stock
all your models, collections, accessories, etc. 

You can find everything you need to sell much more
efficiently in your virtual app. You can even use it to start a
sale in the physical world and close it in a virtual
environment.

ROI
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Savings in facility and
equipment costs.

You don’t need physical spaces, product stock or tools to
learn, train or show and explain your products. 

The virtual worlds where you can execute the app are
limitless and can exist simultaneously.

You won’t need to wait until others are done to start your
activities. 

ROI
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Savings in breakage costs. 

If something breaks during a training process, it’s not a
problem.

Your clients and co-workers can train as often as
necessary with no fear of breaking expensive tools or
equipment. 

ROI
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Increased efficiency in sales
and training.

Clients’ and students’ ability to concentrate and remember
what they learn is much higher in immersive virtual
environments than in the physical world, since there are no
interruptions, phones or other screens to distract them.

It helps reduce the stages in the sales funnel, allowing
companies, for example, to qualify prospects remotely
before investing time and resources in them.

ROI
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Useful investment.

By investing in a virtual world where we can deliver training
programs, show our products, hold meetings, etc., we will in fact be
creating an environment that we can use for other purposes,
increasing the return on our initial investment. 

- A world originally created to show our products can easily be
transformed into the ideal setting to train our salesforce or even our
clients in the use of those products.

- To access an immersive virtual world, we need a headset.
However, once the world is created, it is very easy to make 3D
videos for 2D devices (mobile phones, tablets, PCs) or create
immersive web experiences (XR) to reach a different type of
audience.

- When we develop a virtual world, we create a large amount of 3D
assets with texture and motion effects that can then be used
independently in digital campaigns or other media. 

ROI
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RSCAdditionally...
Replacing physical environments for virtual ones
has a positive impact on the environment: 

- There’s no need to move from one place to
another, leading to a reduction of the
environmental costs of travel, especially air travel.

 -Virtual elements are not expendable, which
contributes to waste reduction.

- There’s no need for specific facilities, which
leads to energy savings.

It’s green and sustainable.



THANK YOU
   Don’t hesitate to contact us if you have any questions.

+34 910 88 40 41
 

info@lafronteravr.com
 

www.lafronteravr.com
 

https://www.google.com/search?q=la+frontera+vr+telefono&oq=la+frontera+vr+telefono&aqs=chrome..69i57.4232j0j4&sourceid=chrome&ie=UTF-8
https://www.google.com/search?q=la+frontera+vr+telefono&oq=la+frontera+vr+telefono&aqs=chrome..69i57.4232j0j4&sourceid=chrome&ie=UTF-8
mailto:info@lafronteravr.com
https://lafronteravr.com/?utm_source=PDF&utm_medium=web&utm_campaign=10+claves

